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Who is Bazaarvoice?

V I S U A LS O C I A LR E V I E W  C O N T E N T  ( U G C )

1M+ 50M+
Total reviewsNew reviews monthlyBrands & Retailers

11,500
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QualityRecencyQuantity

A strong foundation is key

This is my second pair. 
Great for running trails. 
Wish they had more colors.

Written 1 days ago
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What is User Generated Content?

User Generated Content (UGC) is any written or 
visual content shared by a consumer about a 

product they’ve experienced.

Most common forms of UGC include:
Ratings & Reviews

Questions & Answers
Star Ratings

Consumer Photos
Social Content
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Native content is any content that Walmart has collected 
on their own, from their own customers.

Some examples include…
• Reviews collected via post purchase emails
• Reviews posted directly on the PDP

Reviews come in two forms…

Syndicated content is any content that a brand collects and 
shares or distributes to Walmart.com. Syndication 
matching is done via UPC matching.

All syndicated content is properly attributed it’s original source.

Those that Walmart collects themselves, and those that brands share with Walmart 

Native Content Syndicated 
Content
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Review volume + conversion

5%

4%

3%

2%

1%

0%

8%

7%

6%

1–5

C
O

N
V

ER
SI

O
N

 R
A

T
E

D I S P L A Y A B L E  R E V I E WS

6–10 11–20 21–30 31–50 50–75 76–100 101–200 201–300 301–400 401–500 501–1000 1001–100000

Source: Bazaarvoice data, 2022
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Review volume + conversion at top-performing retailers
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Walmart Test

Bazaarvoice data, 2022

45%

86%
95% 105%

157%

93%
of consumers read 

product reviews 
before making a 

purchase1

45%
Lift in conversion on products 
that have a 4-star+ rating and 

100 reviews2

When looking at the performance of top performing retailers, those that focus on a well rounded UGC program that include quality, recency and 
quality, see a considerable lift in sales.  



Collecting User Generated Content
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Bazaarvoice programs
Increase review coverage through vendor engagement and participation

PROGRAM DETAILS CAN PRIVATE BRANDS PARTICIPATE?

SAMPLING
Influenster

Send samples to our global community of 8M+ 
Influenster members in exchange for honest and 

authentic reviews
Y

SYNDICATION
Share your reviews to Walmart.com

Collect reviews from your own customers and 
syndicate them across the Bazaarvoice network N

REVIEW RESPONSE
Connections Premium

Respond to customer reviews on Walmart.com Y

QUESTIONS & ANSWERS
Connections Basic

Answer customer questions on Walmart.com YQ&A NOT 
CURRENTLY LIVE



Influenster
Product sampling
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Activate targeted 
segments of 

engaged 
shoppers on 
Influenster

Access a global 

8M+ 
community

Who have created over 

66M+
pieces of UGC and add 

500K+ new UGC 
monthly

Activate your ideal 
audience with up to 

1,000 
data points per 

member

Influenster sampling
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Sampling timeline
Timelines are estimates for planning – actual dates are subject to change once campaign request has been approved

STAGE ACTION TIMING

Campaign kickoff Brand submits finalized campaign request 4 weeks pre-ship

Ready for shipment Bazaarvoice confirms shipping information 2 week pre-ship

Products shipped Brand ships products to Influenster members 📦

Content submission Products received and members begin submitting content 1 week post-ship
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Syndication
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Syndication
Syndication allows brands to collect content on their own and distribute (share) it to other retailers within the 
Bazaarvoice Network

SAMSUNG.COM WALMART.COM

Syndication done 
via UPC matching
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Syndication opportunities

PACKAGE DETAILS GOOD FOR…

COLLECT – DISPLAY – DISTRIBUTE
• Brands will work with Bazaarvoice to gather content on 

their products
• Content will be displayed on the brand website and 

distributed to Walmart.com

Brands with their own website

COLLECT – DISTRIBUTE • Brands work with Bazaarvoice to gather content on their 
products and distribute content to Walmart.com

Brands that do not have their own website, but want 
to boost review coverage at key retailers

DISTRIBUTE ONLY • Distribute content trough the Bazaarvoice network 
regardless of where content is being collected

Brands utilizing a different review provider or 
collecting content on their own



17 Confidential and proprietary. © 2023 Bazaarvoice, Inc. 

Connections
Review Response and Question & Answer
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Review Response (Connections Premium)

Review Response (Connections Premium) gives brands the chance to 
directly engage with customers, by responding to their reviews on 

Walmart.com. 

Allowing brands to respond to reviews removes the information gaps 
that keep customers from buying products, and gives the information 

that they’re looking for – directly from the supplier

Shopper intent to purchase 
doubles when seeing a brand’s 
response to a negative review 

versus a negative review by itself1 

2x

1. Westfield Research Consumer Survey
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Questions & Answers (Connections Basic)
Brands can engage directly with Walmart customers increasing brand presence and building customer confidence

Q&A NOT CURRENTLY LIVE

Increase to conversion rate for shoppers 
who interact with Q&A online127%

Percent of shoppers who expect a brand 
response on the same day a question is 
asked

58%

2 / 3  o f  s h o p p e r s  c l a i m  t h a t  
r e v i e w s  a n d  Q & A  i m p a c t  t h e i r  

p u r c h a s e  d e c i s i o n s

Shopper Experience Index, Volume 17 (2023)



Recap



Bazaarvoice programs
Increase review coverage through vendor engagement and participation

PROGRAM DETAILS PRICING CAN PRIVATE BRANDS 
PARTICIPATE?

SAMPLING
Influenster

Send samples to our global community of 8M+ 
Influenster members in exchange for honest 

and authentic reviews
$15/unit Y

SYNDICATION
Share your reviews to Walmart.com

Collect reviews from your own customers and 
syndicate them across the Bazaarvoice network

Cost is custom scoped depending on 
number of products, number of reviews, 

number of retailers, etc…
N

REVIEW RESPONSE
Connections Premium

Respond to customer reviews on Walmart.com Cost will vary based on annual review 
count

Y

QUESTIONS & ANSWERS
Connections Basic

Answer customer questions on Walmart.com FREE Y

Q&A NOT 
CURRENTLY LIVE



NATIONAL BRANDS
www.bazaarvoice.com/walmart 

PRIVATE BRANDS
www.bazaarvoice.com/wmtprivatebrands  

http://www.bazaarvoice.com/walmart
http://www.bazaarvoice.com/wmtprivatebrands

