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Will this be recorded?



Ask Questions in the chat
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• Mus t be a  member of the Million Dollar Pipeline 

Program Facebook group (requires  approval)

• Homework will pos t a t 11:55a PST/ 2:55 EST

• Reply to that pos t to enter to win one of 2 $100 

Amazon Gift Cards !

• Winners  will be announced Friday at 9am 

PST/ 12pm EST in the group

This Week’s Homework



Let’s get into this content!
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• Mos t of you already have goals  to improve your 

s ocial media pres ence and prowes s  this  year

• Formulating an ACTIONABLE s trategy will create 

s ucces s

Social Media is Hot!
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Social media platforms

• The reigning champ
• All content types  

Facebook

• Vis ually s tunning
• Owned by 

Meta/ Facebook

Ins tagram

• The dis tinguis hed 
outlet

• Ideal for bus ines s -to-
bus ines s  connection

LinkedIn

• Fas t and s uper 
cons umable

• Written content
• Videos , Images , 

memes

Twitter

• THEE place for video 
content

• Owned by Google
• One of the mos t 

popular s earch 
engines

YouTube

• Specializing in s hort 
form video content

• Popular with younger 
crowds

• Trendy, Trendy, 
Trendy

TikTok
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• Be clear about your goals
• Followers / Likes  (Real Es tate Influencer)
• Increas e traffic to Webs ite (Draw in leads )
• Drive engagement of s pecific content

• Be clear about the level of effort
• Pos ting Frequency
• Pos t Complexity
• Captions  and CTAs

• Create a  Content Calendar…and align it with your overall 
weekly/ monthly calendar

Social Media Strategy
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Identify your visuals
• Videos

• Talking head
• Property Tours
• Animated

• Text/ Notes
• Static Photos
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Engage, Monitor, Iterate

Engage with your 
audience

• Comments
• Likes
• DMs

Follow up after the 
campaign

• Share photos
• Shout-outs
• Stats

Analyze & Iterate

• What res onates  with 
your audience

• What ques tions  are 
they as king

• Iterate your 
content/ engagement 
to fit your audience 
needs
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Best Bang for
Your Buck

Create Traffic, 
Increas e 

Reach, Teach a  
Short Les s on, 

Increas e 
Followers

Reels  (IG)

TikTok

Shorts  
(YouTube)

FB pos ts



Top 5 Post types to get traffic

Trending Audio Posts

Listing Carousels that show off the best of the best

Storytelling Reels that demonstrate your expertise

Video Listing Walkthroughs

Educational Carousels with POW
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Honorable Mention Post Ideas

Funny real Es tate Memes

Market Updates

Day in the Life of an agent

Authentically you pos ts



Posting Strategy

Consistency
Low end – 1-2 times a week
High End 2-3 times a day

Mix of content types
Static
Video
Trendy
Listing

Prioritize 2 -3 platforms
Recommend FB/IG
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Key takeaways

Social Media is  a  part of your 

overall marketing s trategy, and 

when prioritized can be 

extremely s ucces s ful

Whatever content and 

platform(s ), be cons is tent. 

That’s  when you’ll s ee res ults

Your s trategy s hould reflect what 

you are prioritizing in your 

bus ines s  and what your ideal 

clients  want from an agent
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